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WAYLAND BAPTIST UNIVERSITY
PLAINVIEW CAMPUS
SCHOOL OF CREATIVE ARTS
COMS 1301

Wayland Mission Statement: Wayland Baptist University exists to educate students in an academically challenging, learning-focused, and distinctively Christian environment for professional success and service to God and humankind.

 Course Title and Number:  Speech Communication (COMS 1301)

Term: Summer 2026, 8-week online session. June 1, 2026, to July 25, 2026

 Name of Instructor: Linda Drake, BAS, M. A. HUMA/ENGL

Instructor Office Phone and Email Address:
Cell Phone: (806) 685-6114
Email: linda.drake@wayland.wbu.edu 
Please send me an email instead of a Blackboard message for a quicker response. 

 Office Hours, Building, and Location: 
Hours:  Virtual  - Calls, text, or email will not be answered after 9:00 pm (CST), and will be addressed the next day. However, please leave a voice message or send an email. 
	Office:  Virtual

Class Meeting Time and Location: 
	Blackboard

Catalog Description: Survey of basic processes, theories, and skills focused on developing competence in various levels of human interaction. Emphasis on research, organization, presentation, and evaluation of oral messages and presentations.

Prerequisites: None	

Required Textbook and Resource Materials:  
Adler, R. B., Rodman, G., & du Pre, A (2024). Understanding human communication (15th ed.). 
New York: Oxford University Press.
This course participates in WBU’s Automatic eBook program. A digital copy of your textbook is provided for in Blackboard, and the cost of your textbook is charged to your student account.

PitchVantage: (requires you to register and set up an account). See your textbook access for the code to set up the account. 

 PitchVantage is an AI-powered presentation training software that uses virtual audiences and real-time feedback to help users improve public speaking skills for academic or professional settings, offering analytics, video review, and tutorials on delivery, structure, and content. It provides instant, personalized coaching on aspects like pace, volume, eye contact, and filler words, allowing users to practice in a simulated environment with reacting 3D audiences before real presentations, making personalized coaching accessible and scalable for universities and corporations.  See how to set up PitchVantage in your resource documents. 


I. Course Outcome Competencies:
1. Synthesize theories, principles of communication, and research into the successful preparation and delivery of presentations.
2. Demonstrate understanding of the self-concept, perception, and culture in communication on various levels in a variety of contexts.
3. Develop and apply effective verbal and nonverbal communication in interpersonal conversations, in group interactions and discussions, and in making formal speeches.
4. Understand and practice good listening.
5. Use effective interviewing skills and techniques.
6. Manifest understanding of and ability to apply persuasion theory and principles.
7. Understand and apply ethical communication principles.
8. Use research-based principles to cope with communication apprehension.
9. Analyze and apply group communication theories and skills.
10. Use effective systematic problem-solving skills and procedures.
11. Demonstrate effective selection and use of technology. 
12. Evaluate the strengths and weaknesses of presentations. 
13. Demonstrate well-designed and well-executed writing. 

II. Attendance Requirements: Class attendance is mandatory. Three unexcused absences will result in the loss of a letter grade. Any student who misses 25% or more of the regularly scheduled class assignments will receive a grade of ‘F’ in the course. 
An excused absence includes personal illness, family emergency or funeral (call or email the professor to let her know what is happening before the assignment due date), attendance at an approved WBU event such as athletic team competition or academic conference (bring the notice from the appropriate sponsor), or unavoidable company travel for full-time employees. No absence will be excused without the professor’s approval. Proof of excused absence is required and can include documentation of illness (doctor’s note), funeral (obituary release), and other arranged documentation. 
IT problems and computer issues are NOT excused absences. If you have extenuating circumstances, be prepared to request an absence with proof of documentation of any incident with IT tickets, resolutions, or communications. Proof is considered an IT ticket number or email communication with help lines. Please reach out to WBU IT or PitchVantage help desk for more information on resolutions. 
Missed assignments and late work
	Make-up opportunities for assignments and speeches are granted only in cases of excused absences supported by legitimate extenuating circumstances (Illness, family illness, or funeral). All excused absences must be approved by the instructor before the assignment’s due date. Students are required to notify the instructor of any absence requests at the earliest possible time via email, phone call, voice message, or text message (see definitions above).

Submitting Late assignments: This course combines individual work and group work with discussion boards and small group activities using constructive reviews from peers.  It severely limits your feedback when you submit late work. Therefore, unless you have a documented excused absence given by the Professor, submitting late work will result in a grade of zero for that assignment. No make-up opportunities will be provided for unexcused absences.

WBU Policy on excused absences and academic evaluation: 
Students shall have protection through orderly procedures against prejudices or capricious academic evaluation. A student who believes that he or she has not been held to realistic academic standards, just evaluation procedures, or appropriate grading, may appeal the final grade given in the course by using the student grade appeal process described in the Academic Catalog. Appeals may not be made for advanced placement examinations or course bypass examinations. Appeals are limited to the final course grade, which may be upheld, raised, or lowered at any stage of the appeal process. Any recommendation to lower a course grade must be submitted through the vice president of academic affairs to the Faculty Assembly Grade Appeals Committee for review and approval. The Faculty Assembly Grade Appeals Committee may instruct that the course grade be upheld, raised, or lowered to a more proper evaluation.

III. Statement on Plagiarism and Academic Dishonesty: Wayland Baptist University observes a zero-tolerance policy regarding academic dishonesty. Per university policy as described in the academic catalog, all cases of academic dishonesty will be reported, and second offenses will result in suspension from the university.
Generative AI tools usage is encouraged and may be assigned in coursework.
· Use of generative AI tools for assignments in brainstorming, content understanding, or revision to work is perfectly acceptable if cited and referenced properly in any submitted work for the course.
· Use of generative AI is encouraged as long as students understand that the use of generative AI in the course is to be an assistance tool and not the generator of assignments and submitted work. 
· Ultimately, all submitted work must still reflect the student’s own work, understanding, and analysis. 
· Do NOT use AI for your final exam answers. I will know and will count you as a zero for that exam. 
· Any use of generative AI tools outside of the approved instructor parameters will be considered a form of plagiarism and academic dishonesty and will result in a zero grade! 
IV. Disability Statement: In compliance with the Americans with Disabilities Act of 1990 (ADA), it is the policy of Wayland Baptist University that no otherwise qualified person with a disability be excluded from participation in, be denied the benefits of, or be subject to discrimination under any educational program or activity in the university. The Disability Services Coordinator and Academic Coach serves as the coordinator of students with disabilities and must be contacted concerning accommodation requests [office (806) 291-1057]. Documentation of a disability must accompany any request for accommodations.

V. Course Requirements and Grading Criteria: 
	Quizzes & Exam = 20%
	Discussion Board = 20%
	Presentations (Speeches/Practice/Outlines) = 45%
	Small group discussion = 10%
	Self-Evaluation = 5%

A. Quizzes and Final exam (25%): There will be 8-10 quizzes and the final exam. Quizzes and the final will cover materials in lectures, class discussions, and the textbook. A Study Guide for final will be provided in week 7.  

B. 3 Speeches (45%)
(Note: Encyclopedias and dictionaries do not count as sources.)
	
1. Self-Introduction Video Assignment (5%)

a. Purpose

This first speech assignment helps you practice organizing your thoughts, presenting yourself confidently, and becoming comfortable speaking on camera. You will introduce yourself to your classmates and instructor while demonstrating basic speech structure and delivery skills.

b. Task

Create a 2 to 3-minute video introducing yourself. Your speech should be organized, conversational, and appropriate for a classroom setting. Aim to give your audience a sense of who you are, what matters to you, and what you hope to accomplish this semester.

c. Content Requirements

In your video, include the following:
	Basic Introduction
· Your name and preferred name/pronouns
· Where you’re from
Personal Background
· Key interests, hobbies, or talents
· story or experience that helps us understand something important about you
Academic or Career Goals
· Your major (or what you’re considering)
· Why you chose it OR something you hope to learn in this course
Fun Fact
· Share one unique, surprising, or memorable fact about yourself

1) Delivery Expectations for ALL speeches.
· Speak clearly and at a comfortable pace
· Maintain good posture and eye contact with the camera
· Use natural gestures and facial expressions
· Do not read from a script (brief notes are okay).
· Provide a clean and professional background, without distractions in your delivery. This includes inappropriate content on your walls behind you, busy and cluttered backgrounds, animals or people that come in and out of your speech space and are caught on camera, and excessive movement in your chair when recording.
· Please record with good lighting and a clear recording. If necessary, clean your camera lens and use a microphone/headset. 
· If your speech assignment includes PowerPoint slides, please incorporate them in your speech. See the rubric for more information on what is expected and judged. 

2) Technical Requirements
· Length: 2–3 minutes
· Format: video recorded on the PitchVantage platform, you note on the Blackboard that the assignment has been entered in PitchVantage by posting the word “Done” in the assignment. 

3) Evaluation Criteria

You will be assessed on:
· Organization and clarity of content (Do you follow an outline)
· Engagement and audience awareness (eye contact, hand movements, etc).
· Vocal delivery (volume, pace, expression, clarity, tone, and voice)
· Overall preparation and professionalism, as seen by staying within the time limit required for the speech.
· See the speech rubric for specific points to be evaluated and graded accordingly. 


2. Informative Speech Assignment (20%) This speech assignment contains three components: The speech recorded on PitchVantage, the practice on PitchVantage, and the written outline posted in BB. Each component contributes to your overall grade. 


a. Purpose

The purpose of this assignment is to help you develop foundational college-level speaking skills: researching credible sources, organizing ideas clearly, and presenting information in a way that your audience can understand and retain. You will inform, not persuade, your audience about a topic of your choice.

b. Task

You will deliver a 4:30 to 6-minute informative speech on a topic that you find interesting and academically appropriate. Your goal is to teach the audience something new, increase their understanding of a concept, or explain a process, object, event, or issue.

This is not a persuasive speech. You are not arguing for a position — you are explaining, clarifying, or illuminating.

c. Requirements

1) Topic Selection

Your topic must:
· Be factual and research-based ( 3 sources) 
· Be appropriately complex for a college-level audience
· Be narrow enough to cover effectively in 4:30–6 minutes
· Avoid persuasive claims or calls to action

Examples:
· The difference between mutual fund and ETF
· The science behind sleep cycles
· How we are losing the skill of reading
· The history of the Harlem Renaissance
· The major philosophical foundations of national parks

2) Research

[bookmark: _Hlk218962156]You must incorporate at least 3 credible sources, such as:
· Academic journals
· Books or e-books
· Reputable news or science outlets
· Government reports
· Government or educational websites
· Credible documentaries

You must cite these sources verbally during your speech.

3) Speech Organizational Structure (Required)

Your speech must include:

Introduction
· Attention-getter
· Topic introduction/Relevance to audience
· A clear thesis statement
· Preview of main points

Body (2–4 Main Points)
· Logically organized points supported with credible evidence
· Using topical, spatial, or cause-and-effect organizational pattern
· Balanced and adequate development of each main point
· Clear transitions
· Quotes from sources and verbalization of where and what those sources are and their location. 

Conclusion
· Summary of main ideas
· Restated significance
· Memorable closing statement

4) Visual Aid

Your video presentation must be accompanied by appropriate number of PowerPoint slides with outstanding graphics and only key words/phrases and effective color scheme.   

The visual aid should enhance understanding, not distract.

5) Delivery Requirements
· Speak extemporaneously from an outline (no reading a full script)
· Maintain eye contact
· Use appropriate vocal variety
· Stay within the 4:30 to 6-minute time limit

6)  Submission Components
· Speaking Outline 
· Reference Page in APA/MLA format
· Pre-recorded video presentation on your assigned speaking date

7) Practice component: 
Practice your informative speech several times before you submit your informative speech video on PitchVantage. You will earn 10 points if you spend 40 minutes with at least 5 practice sessions; 9 points for 30 minutes with 4 practice sessions; 8 points for 20 minutes with 3 practice sessions; 7 points for 15 minutes with 2 practice sessions; 6 points for 10 minutes with 1 practice session; 0 point without practice.


8) Grading Criteria 
· Content 4
· Organization 4
· Language 4
· Adaptation 4 (relevant to audience, spontaneous delivery, within timeframe)
· Vocal 4 (tone, volume, rate, pauses, minimum disfluency)
· Other nonverbal 4 (eye contact, facial expression, posture, gestures, movement)
· PowerPoint 4
· Sources 2
· See the rubric provided for specific content and grading points. You will also be graded on the content of your speech from the structure listed above. 

3. Persuasive Speech Assignment (20%) This speech assignment contains three components: The speech recorded on PitchVantage, the practice on PitchVantage, and the written outline posted in BB. Each component contributes to your overall grade. 


a. Purpose
The purpose of this assignment is to apply the principles of rhetoric to develop, organize, and deliver a convincing oral argument. This task directly measures your ability to achieve the Wayland Baptist University General Educational Core goal: "Learners will develop expressive and persuasive skills for professional success and personal growth."

b. Task
You will deliver a 5 to 7-minute persuasive speech on a controversial topic of local, state, national, or international significance. Your goal is to change how the audience think or behave. 

c. Requirements

1) . Topic Selection & proposition

Your topic and proposition:
· Must be factual and research-based
· You must choose a controversial topic of local, state, national, or international significance and formulate a clear, one sentence proposition (thesis statement).
· Your proposition must be one of the following types:
(i) Fact: Argue whether something is true or false (e.g., "Standardized testing is an unreliable measure of student performance.").
(ii) Value: Argue whether something is right, wrong, good, or bad (e.g., "Were Israel’s actions in the Gaza war justified?").
(iii) Policy: Argue that a specific course of action should be taken or changed (e.g., "Should the U.S. militarize the war on drugs?").

Examples:
· Abolish the minimum wage
· The rich are taxed enough
· China does capitalism better than America
· Bitcoin is more than a bubble and is here to stay
(The topics are taken from Open to Debate - YouTube)

2)  Research & Rhetorical Triad

To earn a superior grade, you must effectively integrate the three pillars of rhetorical triad:

Logos (Logic): Develop three to five main arguments that logically support your proposition. Each argument must be supported by concrete evidence (statistics, facts, expert testimony, examples, results from controlled experiments published in academic journals, government reports etc.).

**You are required to use a minimum of 4 credible sources (scholarly articles, reputable news media, and government reports. Please do not only use a bunch of websites and only provide general info).

Ethos (Credibility): Establish your authority and trustworthiness by demonstrating thorough research and citing your sources verbally during the speech. When citing sources, please provide the author(s), year of publication, type of source, and the gist of the source. 

It is also good practice to address at least one significant counter-argument to your position. Provide evidence to rebut it to demonstrate fairness and sound judgment. 

Pathos (Emotion): Connect with your audience by making your topic relevant to their values, needs, or experiences. Use vivid language and compelling examples or stories to motivate your audience toward action.

3) Speech Organizational Structure (Required)

Also see the rubric for the grading criteria. 

Introduction
· Attention-getter
· Topic introduction/Relevance to audience
· A clear thesis statement
· Preview of main points

Body (2–4 Main Points)
· Logically organized points supported with credible evidence
· Using problem-solution, motivated sequence, comparative advantage, criteria satisfaction, organizational pattern
· Balanced and adequate development of each main point
· Refutation or rebuttal of at least one counterargument
· Clear transitions

Conclusion
· Summary of main ideas
· Restated significance
· Memorable closing statement

4) Visual Aid

Your video presentation must be accompanied by appropriate number of PowerPoint slides with outstanding graphics and only key words/phrases and effective color scheme.   

The visual aid should enhance understanding, not distract.

5) Delivery Requirements
· Speak extemporaneously from an outline (no reading a full script)
· Maintain eye contact
· Use appropriate vocal variety
· Stay within the 5 to 7-minute time limit

6) Submission Components
· Speaking Outline 
· Reference Page in APA/MLA format
· Pre-recorded video presentation on your assigned speaking date

7) Practice component: 
Practice your informative speech several times before you submit your informative speech video on PitchVantage. You will earn 10 points if you spend 40 minutes with at least 5 practice sessions; 9 points for 30 minutes with 4 practice sessions; 8 points for 20 minutes with 3 practice sessions; 7 points for 15 minutes with 2 practice sessions; 6 points for 10 minutes with 1 practice session; 0 point without practice.

8. See the grading rubric for this speech provided in the appropriate week folder. 


C. Self-evaluation (5%): You will need to answer two questions in Week 7 to reflect on your weaknesses and strengths as a public speaker and how the principles and/or theories we cover in this course have helped you become a more effective public speaker. Watch the 5 canons of rhetoric in week 3. 

D. FORMAT OF WRITTEN ASSIGNMENTS: All work must be typed. Outlines should follow APA style, have one-inch margins, and use a standard 12-point font (Times New Roman, Calibri, or Ariel). Please proofread your work carefully for spelling or grammatical errors. You will lose points for excessive grammatical or spelling errors. Please turn in your outlines in the designated weekly folders. DO NOT email your outlines to the instructor or attach them on Discussion Board. Attach outlines to the outline assignment posting. Please pay attention to the requirements for written assignments for Discussion Boards. 

1. [bookmark: _Hlk219712089]Blackboard Discussion (20%): Besides the presentations and exams described above, there is one Discussion Board assignment for each week of this semester. Each DB assignment is worth 10 points (8 for your post and 2 for your response to at least two fellow classmates' posts). 
This course has a total enrollment of 25 students; however, you will participate in smaller discussion groups consisting of 8–9 members. These smaller groups are designed to promote more meaningful engagement and foster deeper exploration of the topics discussed.

[bookmark: _Hlk219712121]Your answer to each Discussion Board question should be at least 50-60 words long and in complete sentences following the convention of good writing (4 point); and demonstrate level-two or level-three thinking (4) – you have to show your competency in applying, analyzing, synthesizing, and evaluating. You will earn 5 (acceptable), 6 (proficient), 7 (advanced), or 8 (superior), depending on the quality of your writing and thinking. 

2. Small Groups (10%): Throughout the semester, you are randomly assigned to 3 groups (participation in each group assignment is worth 10 points). Small groups make it possible to get to know your classmates on a personal level. For Week 1, Self-Intro Video Small Group, your job is to post your self-intro video and comment on at least 2 two classmates’ videos to get to know them. For Week 4, Informative Speech Small Group, you will post your informative speech video and you are also required to comment on two classmates’ videos to help one another to become better public speakers. Likewise, for Week 6, Persuasive Speech Small Group, you will post your persuasive speech video and comment on two classmates’ videos. For Week 7 Debate Critique, your group will critique the first round of a debate from Open to Debate: America’s Leading Platform for Debate to get ready for the sample speech analysis section on the final exam. 
F. Due Dates: 
THE FIRST ASSIGNMENT IS DUE, FRIDAY, JUNE 5TH AT 11:59 PM (CDT). 
All other weekly requirements and activities must be completed by 12:00 pm (noon) Central Daylight Time (CDT, Texas time) each Sunday of the week, except for the Final week, Week 8. The final week's requirements and activities are due on the Saturday of that week at 11:59 pm (CDT). 
VI Additional Information:
Email: Your Wayland email address is the official line of communication between you and the university. You must make sure your email address is established, functioning and is also monitored at least once a week as you will receive important information about your classes, financial aid, billing, emergency situations, etc. through this email.

Blackboard: Please check your grades regularly on the Blackboard throughout the semester and report any discrepancies you find promptly to ensure accuracy of the grade book.

See Course Overview for the task list and schedule of assignments. 
Pay attention to the rubrics provided; these are the guidelines of what is included for grading. 
